CLARITY STRATEGIES AND COMMUNICATIONS STRATEGY GROUPS FORM JOINT VENTURE WITH ADVANTA ADVERTISING AND DESIGN GROUP
Provides Expertise in Advertising, Creative Services and Branding to Clients
Boston, MA, August, 2010—Clarity Strategies Group and The Communications Strategy Group announced today that they have formed a joint venture with Advanta Advertising and Design Group, an award-winning firm based near Philadelphia, Pennsylvania. The joint venture adds an exciting new dimension in marketing communications and corporate identity to the consultancies’ extensive experience in corporate/financial communications.
Advanta Expertise in Brand Development and Management
Advanta has extensive experience in brand development and management, graphic design, web design, technical writing and advertising.  In today’s highly competitive life sciences environment, recognition of your company is vital to long-term success. According to Stephanie Kuhla, Advanta Founder and President, the establishment and refinement of an effective corporate brand is very important in several ways:  

· It helps to manage investors’ and other key audiences’ perceptions.

· It works to distinguish your potential from your competition.

· It reflects the level of quality clients want and expect from you.

· It increases your company’s perceived value.

Effective corporate branding is governed by a wide range of factors and corporate assets. Among them:

· A distinct graphic look used consistently in all advertising, marketing and promotional materials.

· A consistent graphic style for all advertising, web sites, blogs, marketing materials, literature, direct mail, trade show displays, multimedia presentations, etc.

· Consistent messaging in all communications, press releases, media relations, white papers, executive speeches and internal communications.

· An all-encompassing slogan or tag line used consistently in all communications.

· A consistent and intelligent approach to disclosing company news to help ensure key audiences get the word.

Recent  examples of Advanta’s recent work assignments:

Polynoma

Polynoma LLC, a subsidiary of CK Life Sciences Group, Inc. is an oncology-focused biotechnology company based in the US. It is currently developing a therapeutic vaccine for the treatment of melanoma. Advanta helped Polynoma reach their marketing goals by implementing visual branding via logo, print collateral, graphics and a full capabilities website.

MediSense
MediSense Precision Sure-Dose syringe for children was the first insulin syringe indicated for children. The Sure-Dose syringe offers a full-length 30-gauge needle and ½ cc dosing allowing consistent comfort and accuracy for quick site injection of insulin for diabetic care. Advanta’s advertising campaign consisted of creative concepts, photography, copywriting, tag line development, graphic visual execution, media buying and print publication insertion and management. 
MediSense Abbott: Precision Xtra Diabetic Management System Packaging

MediSense was in need of a new package design to represent their new Precision Xtra product to the consumer market for patients with advanced diabetic needs. The new management system includes a more accurate monitor for testing blood glucose levels in a shorter period of time. Packaging design included the product box, usage indications, and patient user manual with step-by-step instructions for proper use. Advanta’s services included several creative concepts, photography, copywriting, graphic visual execution, pre-press and print management.

AlgoRx

AlgoRx is a leading developer of commercialized pain management and inflammation clinical products. While working with AlgoRx, Advanta developed comprehensive branding for the company’s children’s injectible device. Branding development included device design, naming of the device, label design and integration of device branding into website and a core corporate identity campaign.

BTG International, Inc.: New Corporate Branding Strategy

British Technology Group, Incorporated, a pioneer in medical patent licensing and specialty pharmaceuticals, looked to Advanta to create their international Corporate Identity Campaign and new branding strategy to help seed-stage companies develop and commercialize products targeting critical care, cancer neurological and other indications. Advanta targeted BTG’s niche market then implemented visual branding, Power Point and convention presentations, internet and print graphics for US, UK and Japan markets. Through a combination of science and technology, patent and legal expertise and business know-how, BTG has brought to market such devices the hovercraft, the commercial safety needle, magnetic resonance imaging (MRI) and interferons (proteins with an ability to prevent viruses replicating in the body).

